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Series Editor's Introduction

Content analysis classifies textual material, reducing it to more relevant, manageable bits of data. Social scientists who must
make sense of historical documents, newspaper stories, political speeches, open-ended interviews, diplomatic messages,
psychological diaries, or official publicationsto name a fewwill find the technique indispensable. Take, as an example, political
propaganda studies in the field of mass communications. Suppose Professor West wishes to examine the use of anti-
Communism as a tool of political rhetoric in the speeches of American presidents. Therefore, he "content-analyzes" the annual
State of the Union messages since 1948, counting the appearance of the word Communism in each.

This simple content analysis raises many questions. Is the word Communism a valid measure of the researcher's concept? Is it
reliable? Should a broader code category (e.g., ANTI-COMMUNISM) be constructed, with any of a set of words (e.g.,
Communism, Russia, Soviet threat) counted? How does this quantitative indicator relate to foreign policy behavior? What about
other themes in these messages?

Questions of this nature are treated in Dr. Weber's fine monograph, from the creation of a simple coding scheme to an elaborate
computer-aided analysis of content. He makes his points with numerous well-chosen pieces of text: U.S. political party
platforms, the 1886 address of the British King to parliament, speeches of the Kaiser, and Korean War editorials from American
newspapers. Moreover, the utility of working by computer is spelled out. Once the text is computerized, say with an optical
scanner, it is relatively easy to make a classification from more than one dictionary. Moreover, with computers, the coding rules
are necessarily made explicit, allowing for perfect "intercoder reliability." Also, many of the computer options would be
virtually impossible by hand, such as key-word-in-context (KWIC), which prints the context (the surrounding sentences) around
each and every use of the selected keyword.

AUTHOR'S NOTE: The first edition of this book was sponsored by the former series editors, Richard Niemi and John
Sullivan.
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Conveniently, Dr. Weber includes an Appendix that considers different computer programs for the analysis of text. At the end of
each chapter, he provides a good discussion of current literature. Hence, this second edition is fully up-to-date, in terms of
substance and technology. Lest we forget, however, he sagely reminds us that content analysis is still "in part an art" (Chapter
3). Dr. Weber finishes with a sensitive discussion of the unresolved problems (in measurement, indication, representation, and
interpretation) remaining for content analysis.

MICHAEL S. LEWIS-BECK
SERIES EDITOR
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1.
Introduction

Content analysis is a research method that uses a set of procedures to make valid inferences from text. 1 These inferences are
about the sender(s) of the message, the message itself, or the audience of the message. The rules of this inferential process vary
with the theoretical and substantive interests of the investigator, and are discussed in later chapters.

Content analysis can be used for many purposes. The following list points out a few notable examples (adapted from Berelson,
1952):

• disclose international differences in communication content;

• compare media or "levels" of communication;

• audit communication content against objectives;

• code open-ended questions in surveys;

• identify the intentions and other characteristics of the communicator;

• determine the psychological state of persons or groups;

• detect the existence of propaganda;

• describe attitudinal and behavioral responses to communications;

• reflect cultural patterns of groups, institutions, or societies;

• reveal the focus of individual, group, institutional, or societal attention; and

• describe trends in communication content.

The numerous examples presented throughout this monograph mainly show the last three uses of content analysis.

This monograph is an introduction to content analysis methods from a social science perspective.2 The material covered here
will be useful to students and researchers who wish to analyze text. The following
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